JWGHS

Making sense of finandial services regulation

JWG regulatory events
developed in association with MarketingCells Ltd

Manning the lifeboats: prove to the regulators your
customers will be protected

Both sides of the Atlantfic have now launched brand new regulatory regimes to
ensure firms have plans in place to recover from near financial disaster or to wind
themselves down in an orderly fashion. A key component of these plans is new
monitoring of peak exposures to counterparties and the 'triggers' that could
puncture a hole in their hulls. The UK is leading the European reporting race starting
in Q1 2012.

Financial institutions must now spend up to £7 million each to implement new
conftrols that aggregate customer exposures and identify interconnections
between them. This new view of risk will cut across businesses, legal structures,
trading books, payment systems, clearing and settlement systems and suppliers.

Come and listen to the experts debate:

What will good recovery plan data look like, when is it needed and how will it be used?
What these reports require firms fo adopt shared common identifiers?

How will global reporting standards be defined? What will they mean?

Will RRP strategies affect outsourcing relationships and your current contracts?

How are leading firms going to ‘change the bank’ to comply?

Some say this is all a form filling exercise and that the infrastructure and data to
measure it is already there today ... but is ite What is it going to take for firms and
regulators to first build, and then man, the new lifeboats?

AGENDA
8:00 Registration and coffee
8:30 Welcome and introduction: PJ Di Giammarino, CEO, JWG Group Ltd
8:35 A helicopter view of RRP regimes: Ash Saluja, Partner, Financial
Services, CMS Cameron McKenna LLP
9:00 Regulatory data  discussion:  priorities and  pain  points:
PJ Di Giammarino, CEO, JWG Group Ltd
9:30 Panel Discussion: Chair: PJ Di Giammarino
Ash Saluja, Partner, CMS, Conor Foley, Partner, Hume Brophy,
Martyn Hoccom, Head of Treasury Strategy, RBS
Colin Rickard, Managing Director — Europe, DataFlux
10:15 Q&A, the Close
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http://www.fsa.gov.uk/pages/Library/Policy/CP/2011/11_16.shtml
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Firms attending

Aberdeen Asset Management, BAML, C Hoare & Co, CIBC, Citi, CMC Markets, ,
Corporation of Lloyds, Credit Agricole, Deutsche Bank, F&C Asset Management,
Fidelity Worldwide Investments, GE Capital, HSBC Global Asset Management, HSBC
Security Services, HSBC, International Centre for Financial Regulation, JPMorgan, King
& Shaxon, Kotak Mahindra (UK) Ltd, LCH Clearnet, Lioyds Banking Group, Macquarie
Bank, Mizuho International, Morgan Stanley, National Australia Group, Nomura Bank,
RBS, Standard Bank, TD Securities, Vanguard Asset Management Limited, Vanquis
Bank, Visa Inc, Willis Ltd
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